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I. Role of Information on Educating Societies About One Another
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a. Technology is allowing various cultures and societies to learn about 
each other through the exchange of information and through trade.

b. “The global spread of modern technology, including information and 
communication technology, is commonly regarded both as an indicator 
of the postmodern era of globalization and as the very precondition for 
that era of intensive worldwide interactions of people and exchanges of 
goods, services, information, and capital.”

c. However, even with the rapid growth of technology, not everyone has 
benefited from the ability to use technology such as the internet to 
access information about the rest of the world.

1. In 1999, “more than 90 percent of the world had never used a 
computer.” 



d. One of the most prominent sources of educating other countries about the world cultures is 
the Library of Congress.  
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the Library of Congress.  

1. Their website brings the Worlds’ Countries Culture in a Study Series that 
represents almost all the world countries.  

2. The website series gives a description of the countries culture and analysis 
of their historical settings background for the countries of the world.   
Example if, I want to find out what role Canada had in World War II.  I 
would go to the Library of Congress and research the Canadian history to 
find the answer to my question.  

3. The World Culture Series illustrates the countries social, economic, 
political, and national security roles within their country.  Now, if I want to 
find out the social norms of India, I would research it through the Library of 
Congress.

4. It assists others in finding out more about the world countries institutions.    
If, I was to want to live in Spain and wanted to know what’s the learning 
institutions are like, this website would answer those questions or 
reference me to the source needed.

e. The role of the internet in social and economic development has many ways of integrating 
the world societies.  

1. One example, of the “Government of Rwanda adaptation of International 
Connectivity Technology (ICT) Policy is to influence the spread of the 
internet as well as the ease of access to it ….with the historical roots 
internet that’s North American-centric.”  

2. Rwanda adaptation of International Connectivity Technology (ICT) Policy is 
thought to help develop their country economic within the business for 
them to competitive on the global frontier.

3. The ability to communicate with the world helps Rwanda to close the huge 
gap of knowledge between the African countries culture and the western 
countries through the lack of knowledge.  

4. International Connectivity Technology (ICT) Policy exposes their citizens to 
other cultures, marketplace for income sources that are needed for 
Rwanda’s economic development of their country society.  

5. Outside of the business aspect, the Rwanda government is thinking that 
ICT Policy will promote, and make higher education inexpensive for the 



II. Convergence of Product Preferences and Style Across Borders
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a. International business often requires various marketing schemes and 
sometimes even differentiating products.

1. “To the extent that international brands appeal to global 
tastes, worldwide packaging strategies might be expected 
to show signs of convergence.”

2. “In 2003, McDonald’s announced that all of its restaurants 
- 30,000 in over 100 countries - would soon be adopting 
the same brand packaging for menu items.”

3. “Computer manufacturer HP strives to convey brand 
personality on packages that may need to accommodate 
text in as many as eight local languages.”

4. “P&G markets its brands in Asia under the company 
brand name, but in Europe and the US, the product 
brands are not blatantly branded as P&G brands.”

5. “The highly differentiated US fast food brand Subway 
struggled in China because sandwiches are not popular 
there.”



b. The robust IT environment that we all live in today has drastically changed the way that we 
live.  

1. Social attitudes have changed with the effect that citizens of a society now 
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1. Social attitudes have changed with the effect that citizens of a society now 
expect to be better informed than previously.

2. They also expect to be able to access more information about a specific 
product, service or organization.  This will allow them to make better 
informed decisions.

3. With the emerging availability of information via the internet everyone is 
given a more equal opportunity to succeed more on their own.

c. Industries all around the world are using the internet to make their product or services more 
popular.

1. Different cultures like different products.  For example retail giant Wal-Mart 
has pulled completely out of Germany, because they feared that they 
couldn’t compete with the local market.  Wal-Mart faced a similar situation in 
South Korea and sold their stores their as well.  Wal-Mart said it couldn’t 
compete in business environments such as Germany’s.

2. Another company that has seen globalization as an enormous opportunity is 
Apple.  Apple has completely revolutionized the digital environment and is 
rapidly becoming one of the biggest retailers in the world.

3. Microsoft is obviously one of the biggest companies world-wide, however 
lately they have been losing market share.  Due impart because of several 
different countries and organizations putting the brakes on the software 
giant.  The other reason is because Linux is gaining popularity daily.  When 
you offer your software for free and you can get backed by huge companies 
such as IBM and HP gaining popularity is easier.

d. One thing to keep in mind is that what works in one culture doesn’t always work in others.  

1. Each culture has their own interpretation on what specific behaviors mean.  
Due to the popularity of the internet, we all have access to determine how to 
behave in different cultures.  

2. Given the opportunity to research before you visit, manage or train will save 
everyone a lot of time and frustration.

3. As a result of globalization the emerging style of doing business is by 
outsourcing manufacturing process and services to locations that are less 
expensive and more convenient.  Globalization is here to stay, so we as 
leaders have to learn adapt to and accept the change.



III. Increase or Decrease in Appreciation for Cultural Diversity
a. Modernization
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a. Modernization
1. “The concept of modernization comes from a view of societies 

as having a standard evolutionary pattern…each society would 
evolve … from barbarism to ever greater levels of 
development and civilization.”

2. “The more modern states would be wealthier and more 
powerful, and their citizens freer and having a higher standard 
of living.”

3. “…the modernization of a society required the destruction of 
the indigenous culture and its replacement by a more 
Westernized one.”

4. “Proponents of modernization typically only view Western 
society as being truly modern arguing that others are primitive 
or unevolved by comparison.”

b. Westernization
1. “…a process whereby traditional, long-established societies 

come under the influence of Western culture in such matters 
as industry and technology, law, politics and economics, 
lifestyle and diet, language and the alphabet, religion and 
values.”

2. “The Western civilization can be defined as at least North 
America, West and Central Europe, Australia and New 
Zealand.”

3. “Westernization is often regarded as part of the ongoing 
process of globalization.  The main characteristics are 
economic liberalization (free trade) and democratization, 
combined with the spread of an individualized culture.”

c. Europeanization
1. “From 1492 onward, Europeanization and colonialism spread 

gradually over the world, colonizing almost every part of the 
world.”

2. “During this period … many colonies’ indigenous populations 
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